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Item 2.02. Results of Operations and Financial Condition.
The following information, including the Exhibits referenced in this Item 2.02, to the extent the Exhibits discusses financial results of Harbinger Group Inc. (the “Company”),
are being furnished and shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, nor shall they be deemed incorporated by

reference in any filing under the Securities Act of 1933, as amended, except as shall be expressly set forth by specific reference in such filing.

On February 6, 2015, the Company issued a press release (the “Press Release”) discussing, among other things, its financial results for its quarterly period ended December 31,
2014. A copy of the Press Release is furnished as Exhibit 99.1 to this Report.

As previously announced, the Company will host a conference call on February 6, 2015 to discuss its financial results for its quarterly period ended December 31, 2014. A copy
of the presentation (the "Company Presentation") to be used during the conference call is attached hereto as Exhibit 99.2 to this Report.

Item 9.01 Financial Statements and Exhibits.

(a) Not applicable.

(b) Not applicable.
(c) Not applicable.
(d) Exhibits
Exhibit
No. Description
99.1 Press Release

99.2 Company Presentation
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Harbinger Group Inc. Reports First Quarter Results Achieves Revenues of $1.44 Billion as Compared to $1.51 Billion in the First Quarter
of 2014
Currency-Consistent Revenues, Excluding Impact of Net Investment Gains, Increase 4.1%

NEW YORK - February 6, 2015 -- Harbinger Group Inc. (“HGI” or the “Company”; NYSE: HRG), a diversified holding company seeking to acquire and grow
attractive businesses that can, in the long term, generate sustainable free cash flow, today announced its consolidated results for the first quarter of Fiscal 2015
ended on December 31, 2014 (the "Fiscal 2015 Quarter"). The results include HGI's four segments:

»  Consumer Products, which consists of Spectrum Brands Holdings, Inc. (“Spectrum Brands”; NYSE: SPB);
+ Insurance, which includes Fidelity & Guaranty Life (“FGL”; NYSE: FGL) and Front Street Re, Ltd. (“Front Street”);

* Energy, which consists of Compass Production Partners, LP ("Compass"), a subsidiary of HGI Energy Holdings, LLC ("HGI Energy") engaged in the
operation, acquisition and development of conventional oil and natural gas assets in the U.S.; and

*  Asset Management, which includes Salus Capital Partners, LLC (“Salus”), Five Island Asset Management, LLC (“Five Island”), Energy & Infrastructure
Capital ("EIC") and CorAmerica Capital, LLC ("CorAmerica").

“This quarter, we continued to successfully execute our strategy of partnering with our operating companies to grow their businesses both organically through
targeted investments and accretive acquisitions, with the objective of expanding their product portfolios, scale and geographic reach," said Omar Asali, President
of HGI. "We continue to expect a record performance in Fiscal 2015 from our Consumer Products segment, with growth in its revenue and profitability, even
though the performance this quarter was negatively affected by foreign exchange. In Energy, the transition to operating Compass as a standalone company is
progressing well, and while the recent, severe reduction in oil prices has slowed our growth and contributed to a non-cash impairment to our results this quarter,
we believe sustained prices at these lower levels will provide our Compass operation with attractive buying opportunities to expand our presence in a vertical
that we continue to believe will provide attractive sources of growth over the long-term.

"Elsewhere across the business, we are very pleased that sales of our core fixed index annuities products in Insurance more than doubled this quarter and we
increased our market share in this attractive and growing market, and revenues in our Asset Management business grew substantially from the year ago period as
the recent additions to our lending platform in energy, infrastructure and real estate have come online and are now contributing to our results," continued Asali.
"We also continued to exercise discipline with our capital allocation policy by assisting our subsidiary companies complete accretive tuck-in and bolt-on
acquisitions, and also by acquiring an additional 1.5 million shares of HGI common stock via our buyback program."

First Quarter Fiscal 2015 Consolidated Highlights:

* HGI recorded total Revenues of $1.4 billion for the Fiscal 2015 Quarter, a decrease of $71.6 million, or 4.7%, as compared to the first quarter of fiscal
2014 (the "Fiscal 2014 Quarter"), driven primarily by lower net investment gains in Insurance as compared to the Fiscal 2014 Quarter as well as the
impact of unfavorable foreign exchange in Consumer Products. Revenue excluding the impact of both items increased 4.1%.

+ Consolidated Operating loss of $183.0 million in the Fiscal 2015 Quarter compared to the $179.3 million of Operating income reported in the Fiscal
2014 Quarter, a decrease of $362.3 million. The decrease is due primarily to the recognition of non-cash impairments in Energy and Corporate and Other,
as described in the Additional Items section below. Excluding the impact of the non-cash impairments in Energy and Corporate and Other, Operating
income would have declined $112.1 million, or 62.5%, as compared to the Fiscal 2014 Quarter, due primarily to the impact of an increase in Insurance
reserves, as described further in Segment Results.



* In the Fiscal 2015 Quarter, HGI received dividends of $22.3 million from its subsidiaries, which includes $10 million in quarterly dividends from
Compass and excludes $4.5 million of interest payments made by HGI on behalf of HGI Energy with respect to certain intercompany notes issued by
HGI Energy to other HGI subsidiaries.

»  Given recent instability in oil and gas prices, HGI Energy is expected to use its available free cash flow from operations to reduce the current level of
debt held at Compass, rather than provide HGI with additional dividends over the remaining three quarters of Fiscal 2015. Accordingly, the Company
now expects to receive approximately $81 million in dividends from its underlying subsidiaries in Fiscal 2015, which includes the $22.3 million already
received and excludes $9.0 million of interest payments made and expected to be made by HGI on behalf of HGI Energy in Fiscal 2015.

+ HGI ended Fiscal 2015 Quarter with corporate cash and investments of approximately $293.0 million (primarily held at HGI and HGI Funding LLC), a
decrease of $223.6 million from the comparable balance of $516.6 million held as of September 30, 2014 due primarily to M&A activities and the
acquisition of HGI's common stock under its existing buyback authorization (both are described further in the "Additional Items" section below), as well
as selling, general and administrative expense related primarily to incentive-based compensation and a one-time separation cost related to the resignation
of Philip Falcone as Chairman and Chief Executive Officer of HGI.

» Net loss attributable to common and participating preferred stockholders of $109.8 million, or $0.56 per common share attributable to controlling interest
during the Fiscal 2015 Quarter, compared to a Net loss attributable to common and participating preferred stockholders of $39.0 million, or $0.28 per
common share attributable to controlling interest during the Fiscal 2014 Quarter. The loss increased due primarily to the lower Operating income in the
current period, as described above.

Additional Items:
Compass Transaction

During the Fiscal 2015 Quarter, the Company acquired the approximately 25.5% remaining interest in Compass Production Partners, LP that it did not
already own from EXCO Resources, Inc. in exchange for $118.8 million in cash. Accordingly, as of the October 31, 2014 transaction date, the Company
owned a 99.8% economic interest in Compass and 100% of the ownership interests in the general partnership.

The transaction resulted in the re-measurement of the Company's basis in Compass to fair value. This re-measurement increased the investment in Compass
by $141.2 million, due primarily to the valuation of its proved oil and natural gas properties by using market-based, comparable transactions in publicly-
traded firms with similar lines of business, as well as NYMEX forward strip prices, among other factors. This increase was recorded as a gain in Other
Income in the quarter.

Non-Cash Impairments
Energy

Pursuant to SEC reporting requirements, Compass performed a ceiling test at the end of the quarter utilizing simple average spot prices for the trailing twelve
month period for proved reserves, which may not be indicative of actual market values or forward strip prices for those reserves. As a result of this test,
Compass recorded a non-cash impairment of $190.0 million to its proved oil and natural gas properties, due primarily to the re-measurement of the assets to
fair value as described above as well as the recent decline in oil and natural gas prices. The impairment is reflected in the Operating income of the Energy
segment for the Fiscal 2015 Quarter. Compass expects to incur additional, non-cash impairments to its properties in Fiscal 2015 if oil and gas prices do not
increase.

Corporate and Other

During the Fiscal 2015 Quarter, certain factors triggered an interim test of the goodwill and intangible assets at Frederick's of Hollywood, which has been
executing a turn-around plan of its operations. As a result of these tests, the Company recorded $60.2 million in non-cash impairments, which was recorded
in the Corporate and Other segment.



Debt

As of December 31, 2014, the Company had approximately $604.4 million in aggregate principal amount of its 7.875% Senior Secured Notes due 2019
outstanding and approximately $750.0 million in aggregate principal amount of the 7.75% Senior Notes due 2022 outstanding. These amounts do not include
debt that has been issued at any of the Company's subsidiaries.

Common Stock Buyback Program

As part of its previously announced $100 million share repurchase program, the Company purchased 1.5 million shares at an average price of $12.96 for an
aggregate $19.0 million during the Fiscal 2015 Quarter. Since the program's inception in May 2014, the Company has purchased 6.7 million shares at an
average price of $12.69 as of December 31, 2014 for an aggregate $84.5 million.

Under this repurchase program, an additional $15.5 million was available, as of December 31, 2014, for subsequent repurchases, subject to the discretion of
HGI's management or Board. Subject to certain conditions, the program authorizes purchases to be made from time to time in one or more open market or
private transactions and does not require HGI to purchase any specific number of shares. The program may be terminated at any time.

HGT’s consolidated results in the Fiscal 2015 Quarter also reflect a $3.4 million decrease in interest expense relative to the Fiscal 2014 Quarter, due primarily to
refinancing activities at HGI and its subsidiaries in 2014 to lower interest rate debt, which was partially offset by higher overall debt levels.

Additionally, HGI incurred a tax expense of $16.8 million in the Fiscal 2015 Quarter and a (18.8)% effective tax rate as compared to a $38.3 million expense in
the Fiscal 2014 Quarter and a 104.4% effective tax rate. The decrease in tax expense in the current quarter was due primarily to reduced income from continuing
operations.

Quarterly Segment Highlights:

Consumer Products

Consumer Products Revenues decreased $32.8 million to $1.1 billion, due primarily to $37.4 million in net unfavorable impact from foreign exchange.
The segment's Operating income decreased 7.5% to $115.6 million, as compared to $125.0 million for the Fiscal 2014 Quarter, due primarily to the
impact from foreign exchange.

In October, Spectrum Brands completed the acquisition of Tell Manufacturing, a leading manufacturer of commercial locksets and related hardware, for
$30.3 million. The transaction is expected to be complementary to the Company's existing assets in residential locksets.

On January 28, 2015, Spectrum Brands announced that its Board of Directors approved a $0.33 per share quarterly common stock dividend, a 10%
increase from the $0.30 dividend declared in the Fiscal 2014 Quarter. Over the past two years, the quarterly dividend paid to Spectrum Brands common
stockholders has increased 32%.

Insurance

Sales of annuities in Insurance increased 67%, or $362.2 million, over the Fiscal 2014 Quarter to $902.6 million, with fixed indexed annuities more than
doubling to $647.5 million over the same period.

Revenues decreased 16.7%, from $373.1 million to $310.8 million due to lower net investment gains as compared to the Fiscal 2014 Quarter.

Operating income for the Insurance segment decreased $60.1 million, or 70.5%, to $25.2 million from the Fiscal 2014 Quarter due primarily to an
increase in FGL's insurance reserves made in connection with lower risk free market rates observed in the Fiscal 2015 Quarter. The segment’s adjusted
operating income (“Insurance AOI”) decreased by $3.6 million, or 11%, to $30.3 million versus $33.9 million for the Fiscal 2014 Quarter.
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* In November, Front Street Cayman, a wholly owned subsidiary of Front Street, purchased Ability Re, a provider of long-term care reinsurance services,
from Ability Re Holdings for $19.2 million. The acquisition is expected to be complementary to Front Street Cayman's existing business activities in
asset intensive, long-duration insurance liabilities.

Energy
» The Energy segment reported Revenue of $34.3 million, a decrease of $1.2 million, or 3.4%, from the Fiscal 2014 Quarter, due primarily to lower
commodity prices partially offset by the impact of the acquisition of the full interest in Compass.

Asset Management
+ The Asset Management segment contributed $8.0 million to consolidated revenues for the Fiscal 2015 Quarter, an increase of $3.5 million over the
Fiscal 2014 Quarter.

+  Salus originated $76.0 million of new asset-based loan commitments in the Fiscal 2015 Quarter, and together with its affiliated co-lenders FGL and FSR,
had $791.9 million of loans outstanding as of December 31, 2014, net of allowance for credit losses of $7.5 million.

Detail on First Quarter Segment Results:

Consumer Products:

Note: Adjusted EBITDA-Consumer Products, as described below, is a non-U.S. GAAP measure that excludes interest, income tax expense, restructuring and related charges, acquisition and
integration related charges, intangible asset impairment and depreciation and amortization expenses - see "Non-U.S. GAAP Measures" and the reconciliation of Adjusted EBITDA-Consumer
Products to the Consumer Product segment's net income or loss in the tables accompanying this release.

Consumer Products reported consolidated net sales of $1,067.8 million for the Fiscal 2015 Quarter, a decrease of $32.8 million, or 3.0%, as compared to
$1,100.6 million in the Fiscal 2014 Quarter. The decrease was due primarily to an unfavorable impact from foreign exchange of $37.4 million as the Euro
weakened relative to the US dollar as compared to the Fiscal 2014 Quarter. Excluding the net impact of foreign exchange, sales increased $4.6 million, or 0.4%,
as compared to the to Fiscal 2014 Quarter, as higher sales of small appliances, electronic personal care products and home and garden control products more than
offset a decrease in consumer battery sales, which was due to competitor promotions and inventory reductions at a major retail customer, as well as lower
hardware and home improvement products and pet supplies.

Gross profit, representing net Consumer Products sales minus Consumer Products cost of goods sold, was $370.2 million in the Fiscal 2015 Quarter, a decrease
of $11.0 million, or 2.9%, as compared to the $381.2 million reported in the Fiscal 2014 Quarter. The decrease was driven primarily by the unfavorable impact
from foreign exchange. Gross profit margin, representing gross profit as a percentage of Consumer Products net sales, increased immaterially to 34.7% in the
Fiscal 2014 Quarter.

Operating income decreased $9.4 million, or 7.5%, to $115.6 million in the Fiscal 2015 Quarter, as compared to $125.0 million in the Fiscal 2014 Quarter,
driven by the same factors that affected gross profit.

Consumer Products achieved adjusted earnings before interest, taxes, depreciation and amortization (“Adjusted EBITDA-Consumer Products”) of $175.8 million
for the Fiscal 2015 Quarter, a decrease of $3.0 million, or 1.7%, as compared to the Fiscal 2014 Quarter. Excluding the net unfavorable impact of $11.1 million
in foreign exchange, Adjusted EBITDA-Consumer Products increased $8.1 million, or 4.5%, representing the seventeenth consecutive quarter of currency-
consistent year-over-year growth in Adjusted EBITDA-Consumer Products. The increase is primarily due to ongoing initiatives to manage operating and product
costs.

After the close of the Fiscal 2015 Quarter, on January 28, 2015, Spectrum Brands announced that its Board of Directors declared a quarterly dividend of $0.33
per share on Spectrum Brands’ common stock. This is a 10% increase in the quarterly dividend declared for Fiscal 2015 as compared to the $0.30 quarterly
dividend paid per share in connection with Fiscal 2014. The newly-declared dividend, which is a regular taxable cash dividend, is payable on March 10, 2015 to
all Spectrum Brands stockholders of record as of the close of business on February 17, 2015.



For more information on HGI's Consumer Products segment, interested parties should read Spectrum Brands' announcements and public filings with the
Securities and Exchange Commission, including Spectrum Brands' most recent quarterly earnings announcement, which may be accessed at
www.spectrumbrands.com.

Insurance:

Note: Insurance AOI, as described below, is a non-U.S. GAAP insurance industry measure that eliminates the impact of realized investment gains (losses), the effect of interest rate changes on the
fixed indexed annuities ("FIA") embedded derivative liability, and the effects of acquisition-related reinsurance transactions - see "Non-U.S. GAAP Measures" and a reconciliation of Insurance
AOI to the Insurance segment's reported income in the tables accompanying this release. In the second quarter of 2014, the Insurance AOI definition was revised from a pre-tax basis to an after-tax
basis. Insurance AOI now includes now includes interest expense and an effective tax rate of 35% is now applied to reconciling items made to net income.

The Insurance segment recorded annuity sales, which are recorded as deposit liabilities (i.e. contract holder funds) in accordance with the accounting principles
that are generally accepted in the United States, of $902.6 million for the Fiscal 2015 Quarter as compared to $540.4 million in the Fiscal 2014 Quarter, an
increase of $362.2 million, or 67%. Additionally, during the Fiscal 2015 Quarter, FGL grew fixed indexed annuities by 115% over the Fiscal 2014 Quarter and
42% on a sequential basis. The increase in annuity sales and fixed indexed annuities is attributable to ongoing marketing initiatives with existing distribution
partners as well as the launch of new products.

Net investment income increased $26.5 million, or 13.2%, to $226.9 million for the Fiscal 2015 Quarter from $200.4 million for the Fiscal 2014 Quarter, as the
yield on average invested assets at FGL increased nearly 200 basis points to 4.83%. Operating income decreased $60.1 million, or 70.5%, to $25.2 million for
the Fiscal 2015 Quarter from $85.3 million for the Fiscal 2014 Quarter, due primarily to an increase in FGL's insurance reserves made in connection with lower
risk free market rates observed in the Fiscal 2015 Quarter.

The segment recorded an Insurance AOI of $30.3 million for the Fiscal 2015 Quarter, a decrease of $3.6 million, or 11%, from $33.9 million for the Fiscal 2014
Quarter. While Insurance AOI was negatively affected by the reduced operating income, the current period results benefited from improved contribution from
embedded derivatives in fixed indexed annuities.

The Insurance segment had approximately $18.9 billion of assets under management as of December 31, 2014. The investment portfolio continues to be
conservatively positioned in its credit and duration profile and well matched against its liabilities.

As of December 31, 2014, HGI's Insurance segment had a net U.S. GAAP book value of $1.3 billion (excluding Accumulated Other Comprehensive Income
(“AOCTI”) of $556.5 million). As of December 31, 2014, the Insurance segment's available for sale investment portfolio had $756.5 million in net unrealized
gains on a U.S. GAAP basis.

For more information on HGI's Insurance segment, interested parties should read Fidelity & Guaranty Life’s announcements and public filings with the
Securities & Exchange Commission, including Fidelity & Guaranty Life’s most recent quarterly earnings announcement, available at www.fglife.com.

Energy:

Note: Adjusted EBITDA-Energy is a non-U.S. GAAP measure that excludes non-recurring other operating items, accretion of discount on asset retirement obligations, non-cash changes in the fair
value of derivatives, non-cash write-downs of assets, and stock-based compensation - see “Non-U.S. GAAP Measures” and a reconciliation of Adjusted EBITDA-Energy to the Energy segment's
operating income below.

Oil and natural gas revenues were $34.3 million for the Fiscal 2015 Quarter, a decrease of $1.2 million, or 3.4%, from the Fiscal 2014 Quarter. The decline in
revenues was due primarily to lower prices for oil, natural gas and natural gas liquids prices, as well as expected decreases in natural gas production offset
slightly by additional revenue earned through the acquisition of EXCQ's interest in Compass on October 31, 2014. Average sales prices for oil and natural gas
liquids declined by 29% and 37%, respectively, in the current quarter as compared to the Fiscal 2014 Quarter.
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Operating loss for the Fiscal 2015 Quarter was $195.0 million, a decrease of $201.0 million from the Fiscal 2014 Quarter Operating income of $6.0 million, due
primarily to the impairment previously discussed in the "Additional Items" section. Excluding the impairment, the Operating loss of $5.0 million for the Fiscal
2015 Quarter was a decrease of $11.0 million from the Fiscal 2014 Quarter due to the impact of the lower revenues as well as higher operating and general
expense related to the incurrence of certain costs as Compass continues its transition from its former joint venture structure.

Energy segment adjusted earnings before interest, taxes, depreciation and amortization ("Adjusted EBITDA-Energy") was $12.9 million for the Fiscal 2015
Quarter, a decrease of $5.1 million, or 28.3%, from the Fiscal 2014 Quarter, due to the same factors affecting the Operating loss.

For the Fiscal 2015 Quarter, the Energy segment's production was 124 Mbbl of oil, 153 Mbbl of natural gas liquids and 6,114 Mmcf of natural gas. In the current
period, average daily production at Compass was 85 Mmcfe as compared to 75 Mmcfe in the Fiscal 2014 Quarter, with the increase due primarily to the
acquisition of EXCO's interest in Compass, as the prior period reflects only the Company's proportional interest in Compass' production, which more than offset
the impact of natural production declines.

Asset Management:

Asset Management segment revenues of $8.0 million for the Fiscal 2015 Quarter increased $3.5 million, or 77.8%, from $4.5 million in the Fiscal 2014 Quarter.
The growth is primarily the result of an increase asset management fees earned from affiliates, including Five Island, Energy & Infrastructure Capital and
CorAmerica.

The Asset Management segment reported an Operating loss of $1.1 million for the Fiscal 2015 Quarter, an improvement of $2.8 million as compared to the
operating loss of $3.9 million generated during the Fiscal 2014 Quarter. The increase in revenues more than offset the increase in overhead costs incurred to
support the ongoing expansion of the segment into new lines of business, such as infrastructure investing and commercial and residential real estate.

During the Fiscal 2015 Quarter, Salus closed on 1 transaction, representing approximately $76.0 million in total new commitment.

Conference Call

Harbinger Group Inc. will host a live conference call to discuss its results on Friday, February 6, 2015 at 10 a.m. Eastern Standard Time. To join the event,
participants may call 1.844.856.8663 (U.S. callers) or 1.779.232.4737 (international callers), using conference ID number 79310304. Alternatively, a live
webcast of the conference call can be accessed by interested parties through the Investor Relations section of the HGI Website, www.harbingergroupinc.com.

For those unable to listen to the live broadcast of the conference call, a telephonic replay of the call will be available through midnight February 9, 2015 by
dialing 1.855.859.2056 (U.S. callers) or 1.404.537.3406 (international callers), ID number 79310304. A replay will also be available on the company's website.

About Harbinger Group Inc.

Harbinger Group Inc. is a diversified holding company. HGI's principal operations are conducted through companies that: offer life insurance and annuity
products; offer branded consumer products (such as consumer batteries, residential locksets, residential builders' hardware, faucets, shaving and grooming
products, personal care products, small household appliances, specialty pet supplies, lawn, garden and home pest control products, and personal insect
repellents); provide asset management services, including asset-based loans, high-yield investing, infrastructure lending and real estate investing; and own
energy assets. HGI is principally focused on acquiring controlling and other equity stakes in businesses across a diversified range of industries and growing its
existing businesses. In addition to HGI's intention to acquire controlling equity interests, HGI may also make investments in debt instruments and acquire
minority equity interests in companies. HGI is headquartered in New York and traded on the New York Stock Exchange under the symbol HRG. For more
information on HGI, visit: www.harbingergroupinc.com.



Forward Looking Statements

“Safe Harbor” Statement Under the Private Securities Litigation Reform Act of 1995: This document contains, and certain oral statements made by our
representatives from time to time may contain, forward-looking statements, including those statements regarding expected dividends from our subsidiaries,
capital needs of our subsidiaries and potential acquisitions, expectations with respect to foreign exchange rates and commodity prices and expectations regarding
our common stock buyback program, for which the manner of purchase, the number of shares to be purchased and the timing of purchases will be based on the
price of HGI's common stock, general business and market conditions and applicable legal requirements, and is subject to the discretion of HGI's management.
Generally, forward-looking statements include information concerning possible or assumed future distributions from subsidiaries, other actions, events, results,
strategies and expectations and are generally identifiable by use of the words “believes,” “expects,” “intends,” “anticipates,” “plans,” “seeks,” “estimates,”
“projects,” “may,” “will” “could,” “might,” or “continues” or similar expressions. Such forward-looking statements are subject to risks and uncertainties that
could cause actual results, events and developments to differ materially from those set forth in or implied by such statements. These statements are based on the
beliefs and assumptions of HGI's management and the management of HGI's subsidiaries (including target businesses). Factors that could cause actual results,
events and developments to differ include, without limitation: the ability of HGI's subsidiaries (including, target businesses following their acquisition) to
generate sufficient net income and cash flows to make upstream cash distributions; the decision of HGI subsidiaries' boards to make upstream cash distributions,
which is subject to numerous factors such as restrictions contained in applicable financing agreements, state and regulatory restrictions and other relevant
consideration as determined by the applicable board; HGI's liquidity, which may be impacted by a variety of factors, including the capital needs of HGI's current
and future subsidiaries; capital market conditions; commodity market conditions; foreign exchange rates; HGI's and its subsidiaries' ability to identify any
suitable future acquisition opportunities, efficiencies/cost avoidance, cost savings, income and margins, growth, economies of scale, combined operations, future
economic performance, conditions to, and the timetable for, completing the integration of financial reporting of acquired or target businesses with HGI or HGI
subsidiaries; completing future acquisitions and dispositions; litigation; potential and contingent liabilities; management's plans; changes in regulations, taxes
and the those forward looking statements included under the caption “Risk Factors” in HGI's most recent Annual Report on Form 10-K and Quarterly Report on
Form 10-Q. All forward-looking statements described herein are qualified by these cautionary statements and there can be no assurance that the actual results,
events or developments referenced herein will occur or be realized. HGI does not undertake any obligation to update or revise forward-looking statements to
reflect changed assumptions, the occurrence of unanticipated events or changes to future operation results.

» »

Non-U.S. GAAP Measures

Management believes that certain non-U.S. GAAP financial measures may be useful in certain instances to provide additional meaningful comparisons between
current results and results in prior operating periods. Reconciliations of such measures to the most comparable U.S. GAAP measures are included herein.

We exclude the impact of foreign currency losses of $37 million and the net investment gains on the measure of revenue growth of the quarter, which is based on
a non-GAAP financial measure. While these adjustments are an integral part of the overall performance of the business, macroeconomic factors and volatility
caused by portfolio repositioning and derivative movements can overshadow the underlying performance. We believe this measure assists in understanding the
trends in our business.

Our Consumer Products segment uses Adjusted EBITDA-Consumer Products, a non-U.S. GAAP financial measure. Management believes that Adjusted
EBITDA-Consumer Products is significant to gaining an understanding of Spectrum Brands' results as it is frequently used by the financial community to
provide insight into an organization's operating trends and facilitates comparisons between peer companies, since interest, taxes, depreciation and amortization
can differ greatly between organizations as a result of differing capital structures and tax strategies. Adjusted EBITDA-Consumer Products can also be a useful
measure of our Consumer Product segment's ability to service debt and is one of the measures used for determining Spectrum Brand's debt covenant compliance.
Adjusted EBITDA-Consumer Products excludes certain items that are unusual in nature or not comparable from period to period.



Our Insurance segment uses Insurance AOI, a non-U.S. GAAP financial measure frequently used throughout the insurance industry. Adjusted Operating Income
is calculated by adjusting the reported insurance segment operating income to eliminate the impact of net investment gains, excluding gains and losses on
derivatives and including net other-than-temporary impairment losses recognized in operations, the effect of changes in the rates used to discount the FIA
embedded derivative liability and the impact of certain litigation reserves. While these adjustments are an integral part of the overall performance of our
Insurance Segment, market conditions impacting these items can overshadow the underlying performance of the business. Accordingly, we believe using a
measure which excludes their impact is effective in analyzing the trends of our Insurance segment's operations.

Our Energy segment uses Adjusted EBITDA-Energy, a non-U.S. GAAP financial measure. Management believes that Adjusted EBITDA-Energy is significant to
gaining an understanding of the Compass'/HGI Partnership's results as it is frequently used by the financial community and management to provide insight into
an organization's operating trends and facilitates comparisons between peer companies, since interest, taxes, depreciation and amortization can differ greatly
between organizations as a result of differing capital structures and tax strategies. Adjusted EBITDA-Energy excludes certain items that are unusual in nature or
not comparable from period to period such as accretion of discount on asset retirement obligations, non-cash changes in the fair value of derivatives, non-cash
write-downs of assets, and stock-based compensation.

While management believes that non-U.S. GAAP measurements are useful supplemental information, such adjusted results are not intended to replace U.S.
GAAP financial results and should be read in conjunction with those U.S. GAAP results.

For further information contact:

Harbinger Group Inc.

James Hart, SVP Communications
Tel: 212.906.8542

Email: jhart@harbingergroupinc.com

Source: Harbinger Group Inc.
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Investments:
Fixed maturities
Equity securities
Derivatives
Asset-based loans
Other invested assets
Total investments
Cash and cash equivalents
Receivables, net
Inventories, net
Accrued investment income
Reinsurance recoverable
Deferred tax assets
Properties, including oil and natural gas properties, net

Goodwill

HARBINGER GROUP INC. AND SUBSIDIARIES
CONDENSED CONSOLIDATED BALANCE SHEETS

ASSETS

Intangibles, including deferred acquisition costs and value of business acquired, net

Other assets

Total assets

Insurance reserves:
Contractholder funds
Future policy benefits
Liability for policy and contract claims
Funds withheld from reinsurers
Total insurance reserves
Debt
Accounts payable and other current liabilities
Employee benefit obligations
Deferred tax liabilities
Other liabilities

Total liabilities

Commitments and contingencies

Harbinger Group Inc. stockholders' equity:
Common stock
Additional paid-in capital
Accumulated deficit
Accumulated other comprehensive income
Total Harbinger Group Inc. stockholders' equity
Noncontrolling interest:
Total permanent equity

Total liabilities and equity

LIABILITIES AND EQUITY

(In millions)

December 31, September 30,
2014 4
(Unaudited) (Audited)
$ 17,677.8 17,211.5
717.4 768.1
306.2 296.3
791.9 811.6
247.0 165.0
19,740.3 19,252.5
1,311.4 1,319.2
660.1 585.1
710.2 635.2
167.9 184.9
2,416.7 2,397.6
178.8 186.7
1,054.8 908.6
1,491.9 1,524.8
2,712.3 2,683.7
762.3 421.9
$ 31,206.7 30,100.2
$ 17,160.1 16,463.5
3,980.3 3,655.5
67.8 58.1
38.4 38.0
21,246.6 20,215.1
5,666.0 5,157.8
899.6 1,033.0
825 86.2
518.0 533.3
712.0 817.8
29,124.7 27,843.2
2.0 2.0
1,437.7 1,472.3
(386.1) (276.3)
222.6 243.6
1,276.2 1,441.6
805.8 815.4
2,082.0 2,257.0
$ 31,206.7 30,100.2




HARBINGER GROUP INC. AND SUBSIDIARIES
CONDENSED CONSOLIDATED STATEMENTS OF OPERATIONS
(In millions, except per share data)

Revenues:
Net consumer and other product sales
Oil and natural gas
Insurance premiums
Net investment income
Net investment gains
Insurance and investment product fees and other
Total revenues
Operating costs and expenses:
Cost of consumer products and other goods sold
Oil and natural gas direct operating costs
Benefits and other changes in policy reserves
Selling, acquisition, operating and general expenses
Impairments
Amortization of intangibles
Total operating costs and expenses
Operating (loss) income
Interest expense
Loss from the change in the fair value of the equity conversion feature of preferred stock
Gain on contingent purchase price reduction
Other income (expense), net
(Loss) income from continuing operations before income taxes
Income tax expense
Net loss
Less: Net income attributable to noncontrolling interest
Net loss attributable to controlling interest
Less: Preferred stock dividends and accretion

Net loss attributable to common and participating preferred stockholders

Net loss per common share attributable to controlling interest:

Basic

Diluted

Three months ended December 31,

2014 2013
(Unaudited)
$ 1,0888 $ 1,100.6
34.3 35.5
11.7 13.9
230.8 201.2
52.0 141.9
20.8 16.9
1,438.4 1,510.0
712.0 719.4
20.5 16.1
241.5 234.7
365.4 317.1
250.2 —
31.8 43.4
1,621.4 1,330.7
(183.0) 179.3
(80.6) (84.0)
— (47.2)
— 0.5
174.0 (11.9)
(89.6) 36.7
16.8 38.3
(106.4) 1.6)
3.4 25.2
(109.8) (26.8)
— 12.2
$ (109.8) 8 (39.0)
$ 0.56) 8 (0.28)
$ 0.56) $ (0.28)
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HARBINGER GROUP INC. AND SUBSIDIARIES
RESULTS OF OPERATIONS BY SEGMENT
(In millions)

Three months ended December 31,

2014 2013
(Unaudited)
Revenues:
Consumer Products $ 1,067.8 $ 1,100.6
Insurance 310.8 373.1
Energy 343 8515
Asset Management 8.0 4.5
Intersegment elimination (3.5) 3.7)
Consolidated segment revenues 1,417.4 1,510.0
Corporate and Other 21.0 —
Total revenues $ 1,4384 § 1,510.0
Operating (loss) income:
Consumer Products $ 1156 $ 125.0
Insurance 25.2 85.3
Energy (195.0) 6.0
Asset Management 1.1 3.9)
Intersegment elimination (4.0) 3.7)
Total segment operating (loss) income (59.3) 208.7
Corporate and Other and eliminations (123.7) (29.4)
Consolidated operating (loss) income (183.0) 179.3
Interest expense (80.6) (84.0)
Loss from the change in the fair value of the equity conversion feature of
preferred stock — (47.2)
Gain on contingent purchase price reduction — 0.5
Other income (expense), net 174.0 (11.9)
(Loss) income from continuing operations before income taxes $ (89.6) $ 36.7

11



HARBINGER GROUP INC. AND SUBSIDIARIES

ADJUSTED EBITDA AND ADJUSTED OPERATING INCOME RECONCILIATIONS

(In millions)

The table below shows the adjustments made to the reported net income of the Consumer Products segment to calculate its Adjusted EBITDA (unaudited):

Fiscal Quarter

Reconciliation to reported net income: 2015 2014
Reported net income - Consumer Products segment $ 500 $ 54.4
Add back:
Interest expense 44.4 57.0
Income tax expense 20.5 12.7
Tell inventory fair value adjustment 0.8 —
Restructuring and related charges 7.4 45
Acquisition and integration related charges 8.1 515
Other 0.1 —
Adjusted EBIT - Consumer Products segment 131.3 134.1
Depreciation and amortization, net of accelerated depreciation
Depreciation of properties 18.4 17.9
Amortization of intangibles 20.5 20.2
Stock-based compensation 5.6 6.6
Adjusted EBITDA - Consumer Products segment $ 1758 $ 178.8
The table below shows the adjustments made to the reported net loss of the Energy segment to calculate its Adjusted EBITDA (unaudited):
Fiscal Quarter
Reconciliation to reported net loss: 2015 2014
Reported net loss - Energy segment $ (395 $ (2.1)
Interest expense 4.5 4.7
Depreciation, amortization and depletion 13.5 11.2
EBITDA - Energy segment (21.5) 13.8
Accretion of discount on asset retirement obligations 0.6 0.5
Impairments 190.0 —
Gain on remeasurement of investment to fair value (141.2) —
Non-recurring other operating items 1.0 —
(Gain) Loss on derivative financial instruments (18.7) 34
Cash settlements on derivative financial instruments 2.4 0.2
Stock based compensation expense 0.3 0.1
Adjusted EBITDA - Energy segment $ 129 $ 18.0

The table below shows the adjustments made to the reported net income of the Insurance segment to calculate its adjusted operating income (unaudited):

Fiscal Quarter

Reconciliation to reported net income : 2015 2014
Reported net income - Insurance segment: $ 8.7 $ 53.2
Effect of investment gains, net of offsets 0.1 (4.0)
Effect of change in FIA embedded derivative discount rate, net of offsets 22.0 (15.3)
Effect of class action litigation reserves, net of offsets (0.5) —
Adjusted operating income - Insurance segment $ 30.3 $ 33.9

12
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Harbinger
Safe Harbor Disclaimer Group Inc.

Limitations on the Use of informatlon. This company ovendew has been prepared by Harbinger Group Ing. (the “Company” or “HGI") solely for infermational purposes, and not for the purpese of updating any
information or forecast with respect to the Company or any of its affiliates or any other purpose. This information is subject to change without notice and should not be relied upon for any purpese. Neither the
Company ner any of its affiliates makes any representation or warranty, express or implied, as to the accuracy or completeness of the information cantained herein and no such party shall have any liability for
such infarmation. In furnishing this information and making any oral statements, neither the Company nor any of its allilkates undermakes any oDligation 0 provide the recipient with access to any additional
information or to update or comect such information, The information herein or in any oral statements (if any) are prepared as of the date hereof or as of such earlier dates as presented herein; neither the
delivery of this document nor any other oral statements regarding the affairs of Company or its affiliates shall create any implication that the information contained herein or the affairs of the Company or its
affiliates have not changed since the date hereof or after the dates presented herein (as applicable); that such infermation is cormect as of any time subsequent 1o its date; or that such information is an indication
regarding the performance of the Company or any of its affiliates since the time of the Company's or such affiliates latest public filings or disclosure. These materials and any related oral statements are not all-
inclusive and shall not be construed as legal, tax, investment or any other advice. You should consult your own counsel, accountant or business advisors,

Special Note Regarding Forward-Looking Statements. This document contains, and certain oral statements made by our representatives from time to time may contain, forward-looking statements,
including those statements regarding expected dividends from our subsidiaries, capital needs of our subsidiaries and potential acquisitions, expectations with respect to foreign exchange rates and
cemmodity prices and expectations regarding our commen stock buyback program, for which the manner of purchase, the number of shares to be purchased and the timing of purchases will be
based on the price of HGI's common stock, general business and market conditions and applicable legal requirements, and is subject to the discretion of HGI's management. Generally, forward-
locking statements include information concerning possible or assumed future distributions from subsidiaries, other actions, events, results, strategies and expectations and are generally
identifiable by use of the words “belisves,” “sxpects,” “intends,” “anticipates,” “plans,” “seeks,” “estimates,” “projects,” “may,” *will” "could,” “might.” or “continues™ or similar expressions. Such
forward-looking statements ang subject 1o risks and uncertainties that could cause actual results, events and developments to differ materially from those set forth in or implied by such statements.
These statements are based on the beliefs and assumptions of HGI's management and the management of HGI's subsidiaries (including target busingsses). Factors that could cause actual results,
events and developments to differ include, without limitation: the ability of HGI's subsidianies (including. target businesses following their acguisition) to penerate sufficient net income and cash
flows to make upstream cash distributions; the decision of HGI subsidiaries’ boards to make upstream cash distributions, which is subject to numerous factors such as restrictions contained in
applicable financing agreements, state and regulatory restrictions and other relevant consideration as determined by the applicable board; HGI's liquidity, which may be impacted by a variety of
factors, including the capital needs of HGI's current and future subsidiaries: capital market conditions; commedity market conditions: foreign exchange rates; HGI's and its subsidiaries’ ability to
identify any suitable future acquisition opportunities, efficiencies/cost avoidance, cost savings, income and marging, growth, economies of scale, combined operations, future economic
performance, cenditions to, and the timetable for, completing the integration of financial reperting of acquired or target businesses with HG| or HGI subsidiaries: completing future acquisitions and
dispositions; litigation: potential and contingent liabilities: management's plans: changes in regulations, taxes and the those forward looking statements included under the caption “Risk Factors”™ in
HGI's most recent Annual Report on Form 10-K and Quarterly Report on Form 10-Q. All forward-looking statements described herein are qualified by these cautionary statements and there can be no
assurance that the actual results, events or developments referenced herein will occur or be realized. HGI does not undertake any obligation to update or revise forward-looking statements to reflect
changed assumptions, the occurrence of unanticipated events or changes 1 futuse operation resuits,

Non-U.5. GAAP Measures. Management believes that certain non .S, GAAP financial measures may be useful in certain instances to provide additional meaningful between current results and
results in prior gperating periods. Reconciliations of such measures to the most comparable LS. GAAP measures are included herein, We exclude the impact of foreign currency loses of $37 million and the net
investment gains on the measure of revenee growth of the quarter, which is based on a non-GAAP financial measure. While these adjustments are an integral part of the overall performance of the business,
macroeconomic factors and volatility caused by portfolio repositioning and derivative movements can overshadow the underlying performance. We beleve this measune assists in understanding the trends in gur
business. Our Consumer Products segment uses Adjusted EBITDA-Consumer Products. a nonllS. GAAP financial measure. Management beligves that Adjusted EBITDA-Consumer Produets is significant to gaining
an understanding of Spectrum Brands® results as it is frequently used By the financial community to provide insight into an erganization's operating trends and facilitates comparisons between peer companies,
since interest, taxes, depreciation and amaortization can differ greatly between organizations as a result of differing capital structures and tax strategies. Adjusted EBITDA-Consumer Products can also be a usaful
measure of our Consumer Product segment’s ability to service debt and is one of the measures used for datermining Spectrum Brand's debt covenant compliance, Adjusted EBITDA-Consumer Products excludes
certain items that are unuseal in nature or not comparable from period 1o period. Our Insurance segment uses Insurance AL, 8 non-ULS, GAAP financial measure frequently used throughout the insurance
industry. Adjusted Operating Income is calculated by adjusting the reparted insurance segment operating income (o eliminate the impact of net investment gains, excluding gains and losses on derivatives and
including net othar-than-temparary impairment losses recognized in operations, the effect of changes in the rates used to discount the FIA embedded derivative liability and the impact of certain Iitigation reserves.
While these adjustments are an integral part of the overall performance of our Insurance Segment, market conditions impacting these items can overshadow the underlying performance of the business.
Accordingly, we believe using a measure which excludes their impact is effective in analyzing the trends of our Insurance segment's operations. Our Energy segment uses Adjusted EBITDA-Energy, a non-LLS, GAAP
financial measure. Management believes that Adjusted EBITDA-Energy is significant to gaining an understanding of the Compass'/HG| Parinership's results as it is frequently used by the financial community and
management to provide insight into an organization’s operating trends and facilitates comparisons between peer companies, since interest. taxes, depreciation and amortization can differ greatly batween
organizations as a result of differing capital structures and tax strategies. Adjusted EBITDA-Energy excludes certain items that are unusual in nature or not comparabde from pericd to period such as accration of
discount on asset retirement obligations, non-cash changes in the fair value of derivatives, non-cash write-downs of assets, and stock-based compensation. While management beligves that non-1.5, GAAP
measurements are useful supplemental information, such adjusted results are not intended to replace U.S, GAAP financial rasults and should be read in conjunction with those LLS. GAAP results.

By accepting this document, each recipient agrees to and acknowledges the foregoing terms and conditions.
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HGI Summary

Harbinger
Group Inc.

Solid consolidated
financial and
operational
performance in the
first fiscal quarter of
2015

Consolidated 15t quarter results solid, consistent with our expectations

Macro-economic headwinds are challenging certain areas of the business
— Commodity prices

— Foreign exchange rates

— Low interest rates

— Low GDP growth rates

Successfully managing through leadership transitions
Continue to believe that attractive, cash flow positive M&A opportunities are available

We remain well-positioned to continue delivering growth in free cash flow and book value
for the foreseeable future




State of the Business

Hairbinger

= Debt!: $1.4BN

Harbinger
Group Inc.

= Consolidated Assets?: ~$31.2BN

underway, being
well-managed

CEO transition
underway,
successor named

improved

= QOperations being
very well-managed

infrastructure have
hit the ground
running

1. Dbt held at HGI as of December 31, 2014, 2, As of December 21, 2014, 3. As of December 31, 2014, corporate cash, cash equivalents and investments held at HGIL

Group Inc.
= Cash and Investments®: $293.0MM
I I I I I
Minority
Consumer Insurance &
Products Reinsurance Enery AN Memagarmant Investments and
Other
= Continue to expect = Executing strategy = Commodities = Well-diversified Toehold positions
record Fiscal 2015 outlined during IPO pricing presents portfolio of continue to be a
Challenges « New products, challenggg and financing expertise viable v_va_y of
present, but very investment opporunitias Newest deterrj'nn;ng sl
manageable management firing = Governance has capabilities in real appetite for a
CEO transition on all cylinders been simplified, estate, energy and larger stake




Harbinger
Consumer Products Group Inc.

Spectrum

Brands

Spectrum’s share price | = Reaffirmed outlook for 6" consecutive year of record financial performance
increased 5.7% in the
first fiscal quarter, = Business fundamentals strong, near-term challenges manageable
outperforming the S&P
500, NASDAQ and Dow B

averages over the . . ) o :
same time period —Tell Manufacturing, adding commercial locksets to existing consumer business

Very active M&A deal pipeline

—P&G's European pet food business, including well-known IAMS and Eukanuba brands

—Salix Animal, world’s largest vertically integrated dog treat company

= Robust platform for future growth via:
— New products, enhanced features, new retailing partners
— Distribution and market-share gains

— Expansion of e-commerce




Harbinger
Consumer Products Group Inc.

Spectrum

Brands

Spectrum brands has = First quarter growth:
multiple opportunities
to continue building
book value for its
shareholders

— Revenue increased low single-digits (adjusting for currency and port delays)
— Growth in Adjusted EBITDA (adjusting for currency impacts)

= Momentum in key lines of the business
— Record first quarter for Home and Garden product line
—Home Appliances grew more than 3%

— Hardware and Home Improvement up year-over-year as well (adjusting for currency
impacts and port delays)

» Significant cost improvement savings realized during the quarter
— Provides capital to invest in new products
— Enhances competitiveness in key categories, such as batteries

» Expecting record fiscal year for revenue, Adjusted EBITDA, and free cash flow in 2015




Harbinger
Insurance Products Group Inc.

Q88w

FrontStreet Re
Our Insurance * FGL's investment portfolio continues to perform very well:
Segment is very
healthy, well-managed
and positioned for — Average yield on portfolio: 4.83%, up 19 bps from 1Q14

ongoing growth

— Average yield on assets purchased: 5.2%

= Maintaining average NAIC rating of approximately 1.5
* GAAP book value up 25% to $1.7 billion
= Book value excluding AOCI up 8% to $1.3 billion

= Fixed annuity sales at FGL increased 115% vs. 1Q14 and 42% vs. 4Q14
—Sales of products launched this past year accounting for more than half of new growth

Mote: GAAP book value and book value excluding AOCI reflect FGL's results only 9




Energy Products

Harbinger
Group Inc.

COMPASS

Our Energy Segment is
comprised of long-
lived, lower-decline rate
and lower geologic-risk
conventional oil and
gas assets

Recent performance impacted by severe decline in commodity prices

—Qur average sales prices: oil down 29%, gas liquids down 37%

Acquiring full interest in Compass was the right move for HGI
Simplified governance accelerated response to unfavorable trends
The gain recorded this quarter largely offsets the non-cash impairment

Focus on managing the business optimally, weathering the current storm
— Production ahead of expectations
— Operating efficiencies continuing under strong leadership, improved governance

— Recompletion program generating attractive returns in challenging environment

Compass to de-lever to maintain balance sheet flexibility

— Appetite for targeted acquisitions on a cash-flow accretive basis remains high




Asset Management

Harbinger
Group Inc.

Diversified lending
platform that provides
synergistic
opportunities for
investing across our
business

Contributions from newest businesses driving revenue growth, improved profitability

—EIC, CorAmerica have closed on their initial investments, poised for longer-term growth

Salus’ asset-based lending model well-positioned in current environment

Increasing opportunities to provide liquidity to middle-market operators in retail, other
attractive verticals

— Continues to expand portfolio with minimum impairments and full preservation of
capital

Five Island well-positioned to capitalize on market opportunities in high-yield space

i1




Financial Highlights
Tom Williams

Harbinger
Group Inc.




1Q Revenue Highlights

Consolidated revenues
of $1.44 billion at HGI

Currency-neutral
revenue growth of 4.1%
at HGI as compared to
the Fiscal 2014
Quarter (excluding the
impact of net
investment gains in
Insurance)

REVENUES (in millions)

Harbinger
Group Inc.

Consumer Products?
$1.101
1014 1015

B Unfavorable impact from foreign exchange

Excluding met
Investment gains®

Insurance
As reported
$373
$311
$231
1014 1015 1014

$1,105

Business remains
fundamentally strong

Organic growth in small
appliances, electronic
persanal care, and home
and garden products

Battery sales affected by
promaotions, inventory
reductions at key retailer

Strong net investment
gains in year ago
quarter suppressed
revenue growth

$903 million in annuity
sales this quarter,
providing pipeline for
future growth

Energy?

$36

1014

Asset Management

1014

$34

1015

1015

Natural production
declines, lower oil
and natural gas
commodity prices

Offset by
contributions from full
interest in Compass
as of October 315t

Caontributions from
newest capabhilities
in infrastructure,
energy and real
estate lending

Salus had $792
million of loans
outstanding

Motes each segment is presented on s own scale and is not intended to offer a comparison to any other segment; Corporate & Other segment not shown (revenue of S0 and

£21 million in 1014 and 1015, respectively)

1. Growth rate shown excluding impact of $37.4 million in unfavorable forgign cachange. 2, Reflects 74.4% proportional interest in Cu'npu.as_l’mduction GP, LLC thraugh 13

Oetober 31, 2014 3. Presents Insurance Segment revenue extluding $141.9 and $52.0 of net investrment gaing in 1014 and 1015, respectively




Significant Items Impacting Results

Harbinger
Group Inc.

Acquisition of full
interest in Compass
venture triggered a
gain to Other Income
this quarter

Subsequent
application of ceiling
test limitation triggered
a non-cash impairment
to Energy's Operating
Income this quarter

Acquisition of full interest in Compass:

— After the change in control, we re-measured our basis to fair market value based on:
—Comparable transactions
— Estimated cash flows using NYMEX futures

—Resulted in $141.2 million gain to Other Income this quarter

Non-cash Energy charge this quarter:

— Required ceiling test limitation under the full cost method of accounting uses historical
prices

—Triggered $190.0 million in non-cash impairments to oil & gas properties

Non-cash Corporate & Other charge this quarter:
—$60.2 million impairment to goodwill and intangible assets of Frederick's of Hollywood

— Business in the midst of a turnaround plan




Harbinger
1Q Profitability Highlights Group Inc.

PROFITABILITY MEASURES? (in millions)

Consumer Products (Adjusted EBITDA)? Energy (Adjusted EBITDA)?
Improved results from
Consumer Products (on * 17" consecutive 18 * Lower realized
. $187 uarter of year-over- commodity prices
a currency-consistent $479 q i3 el
] year growth in for oil and natural
basis) and Asset currency-neutral gas
Management j ITDA :
& Adpsted ERTD Incurrence of certain
= Plans underway to costs for transition
mitigating impacts to standalone
of F/X operations
1014 1015 1014 1015
B Unfavorable impact from foreign exchange
Insurance (Adjusted Operating Income) Asset Management (Operating Loss)
$34 io = Underlying trends = Increased revenues
remain strong & more than offset the
healthy costs to support the
launch of newest
capabilities
(34) 151)
1014 1015
1014 1015
Mote: each segment is presented on ils own scale and is not intended to offer a comparison 1o any other segment: Corporate & Other segmert not shown (Operating loss of
${20.4) and ${123.7) millicn in 1014 and 1045, respactively)
1. Review appendix for reconcilistions to appropriste GAAP measures, 2. Growth rate shown exclsding $11.0 million in unfavorable impact from foreign exchange, 3.
Reflects 74.4% proportional interest in Compass Production GP, LLC through Dctober 31, 2044, 15




Our capital structure is

strong and we are well-

positioned to continue
growing

Activity in stock
buyback program
continued during the
quarter

Harbinger
Capital Structure Update Group Inc.

HGI received $22 million in dividends from subsidiaries this quarter
— Expect approximately $81 million in total dividends for Fiscal 2015

—Compass expected to use its cash flow for deleveraging over the next three quarters

Corporate cash and investments: $293 million

— Decrease of $224 million from 4" quarter balance due principally to:
—$119 million acquisition of EXCO's interest in Compass
—Ongoing stock buyback program
— Traditional investment activities at HGI Funding
— One-time compensation payment

Acquired 1.5 million shares of HGI in the quarter under existing buyback authorization
— Average price of $12.96, or approximately $19 million
—Since the program’s inception, 6.7 million shares acquired at average price of $12.69

—$15.5 million remained available for use after December 315




10Q 2015 Sum of the Parts Valuation (Dilutive) without AOCI

Harbinger

Group Inc.

OF THE PARTS VALUATION - ESTIMA VALUE VS. COMMON STO

As of the close of the
first quarter, the
estimated net value of
our assets and
liabilities was $17.06
per share of diluted
common stock, an all-
time record for a
quarterly close.

This represents an
increase of 8.4% from
Fiscal 2014 year-end.

Shares of HGI were
$14.16 at December
314, 2014, an increase
of nearly 8% in the
quarter.

$1.03 -$6.97

5204  _ 3033
$0.87 Difference of
$6.68 (Im— $2.90 or
#1706 17.0% Discount
Y
$13.08 v
Spectrum  Insurance HGI HGI HGI Asset Cash® Debt & Tatal Common
Brands? Segment’  Energy Funding Mgmt Other Estimated Stock
Holdings Lt Holdings Liabilities” Value? Price?
LLc? LLCA

| o

The valuation of HGI'S interest in Spectrum Brands (NYSE: SPB) is based on the volume weighted average cloging price ("WWAP™) of SPE shares for the 20 day trading pediod of
295,08 rough December 31, 2014 mulliphed by the 27,756,905 SPE shanes tenid Dy HGIL

2, The valuation of HGI'S interest in the inSurance Segment reflects the sum of the persharevalue of it interests in (i) Fidelity & Guaranty Life (NYSE: FGL) based on the VWAP of
FGL shares for the 20-3ay trading peniod of $25.06 through December 31, 2014 multiplied by the 47,000,000 shares owned by HGI (0r $5.84 per share); and (i) of the $6.43
per share boak value of the Insurance segment, Front Street Re [Holdings) Lid. represents a net ook value of $170.5 millien, or $0.84 per share.

The valuation of HGI Energy Holdings LLC reflects its net book of value as of December 31, 2014,

The valuation of HE Funding LLC reflects its net book value as of December 31, 2014 (which includes 3,396 885 SPB shares and the market value of olher securities owned
by HGI Funding).

The valuation of HGI Asset Managament Holdings LLC, rellects its net book of value &s of December 31, 2044,

Tatal cash consists of cash a1 HGI as of December 31, 2014,

Dt and other liabilities nclules the face value of 3l labiities at G| as of December 31, 2014,

Per share amount for each of the above mentioned assets and liabilties is caloulated by dividing the wtal valuation of such agsel or liability by the 201,755,393 shares of HGI
common stock (NYSE: HRG) outstanding as of December 31, 2014, which amaunt does gives effect to dilution fer the vesting of all outstanding restricted shares (4,878, 463).
The: closing price for HGI'S shares of common stock December 31, 2014,

maNSmom k@

o

Mote: Book value as r above is not ily indicativg of market value 17




Sustained Value Creation

Steadily increasing
sum-of-the-parts value
as well as the quarterly
close in HGI's common
stock price.

Harbinger

Group Inc.

SUM OF THE PARTS VALUATION® - ESTIMATED VALUE VS. HGI'S COMMON STOCK PRICE

$18.00 -

$16.00

$14.00

$12.00 4

$10.00

$8.00 4

$6.00 4

m Diluted Sum of the Parts Valuation
+35%
|

3Q13 4Q13 1Q14 2014 3Q14 4Q14 1Q15

$18.00

$16.00

$14.00 -

$12.00

$10.00

£6.00

Closing Stock Price
+77%
1

3013 4013 1014 2014 3014 4014 1015

1. See page 18 and the Company’s past disclosures for a description of the calculation of its sum of the parts valuation
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Reconciliation of Adjusted EBITDA of Consumer Products Segment to U.S. HO(I’biﬂgEi"
GAAP Group Inc.

RECONCILIATION OF ADJUSTED EBITDA OF CONSUMER PRODUCTS SEGMENT TO U.S. GAAP NET IN E (UNAUDITED)

{$ in Millions)
Reported net income - Consumer Products segment $ 500 % 54.4
Add back:
Interest expense 44.4 57.0
Income tax expense 20.5 12.7
Tell inventory fair value adjustment 08 -
Restructuring and related charges 7.4 45
Acquisition and integration related charges 8.1 55
Other 0.1 -
Adjusted EBIT - Consumer Products segment 1313 134.1
Depreciation and amortization, net of accelerated depreciation
Depreciation of properties 184 17.9
Amortization of intangibles 205 20.2
Stock-based compensation 5.6 6.6
Adjusted EBITDA - Consumer Products segment 3 1758 § 178.8

@, For the three months: ended December 30, 2014 and December 30, 2013, respactively, =




Harbinger
Reconciliation of Adjusted EBITDA of Energy Segment to U.S. GAAP Group Inc.

RECONCILIATION OF ADJUSTED EBITDA OF ENERGY SEGMENT TO U.S. GAAP NET LOSS (UNAUDITED)

(% in Millions)

Reported net loss - Energy segment % (39.5) % (2.1)
Interest expense 4.5 4.7
Depreciation, amortization and depletion 13.5 11.2
EBITDA - Energy segment (21.5) 13.8
Accretion of discount on asset retirement obligations 0.6 0.5

Impairments 190.0

Gain on remeasurement of investment to fair value (141.2)

Non-recurring other operating items 1.0
(Gain) Loss on derivative financial instruments (18.7) 34
Cash settlements on derivative financial instruments 2.4 0.2
Stock-based compensation expense 0.3 01
Adjusted EEBITDA - Energy segment 3 129 $ 18.0

@, For the three months: ended December 30, 2014 and December 30, 2013, respactively, =




Reconciliation of Adjusted Operating Income of Insurance Segment to U.S. HO(I’biﬂgEf
GAAP Group Inc.

RECONCILIATION OF ADJUSTED OPERATING INCOME OF INSURANCE SEGMENT TO U.S. GAAP NET INCOME (UNAUDITED)

(% in Millions)
Reported net income - Insurance segment $ 87 % 53.2
Add back:
Effect of investment gains, net of offsets 0.1 (4.0)
Effect of change in FIA embedded derivative discount rate, net of offsets 22.0 (15.3)
Effect of class action litigation reserves, net of offsets (0.5)
Adjusted operating income - Insurance segment $ 303 % 339

@, For the three months: ended December 30, 2014 and December 30, 2013, respactively,
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